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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:

• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

In a world of #MeToo, pay gaps and polITIcal dIvIdes, 
IT Is TIMe for busIness To Take The lead on InclusIon
A practical guide to creating an inclusive environment where a 
diverse workforce can thrive

Diversity and inclusion was once merely seen as a subset of HR. 
Today it has acquired front-page status on newspapers, it is a 
standing item in boardrooms around the world, and it is driving 
public pressure for change. But while many organisations still 
treat inclusion compliance issue, others are embracing it to make 
diversity a real driving force for their success.

Diversity is a reality for all businesses today. A diverse workforce 
is a business imperative, bringing together different strengths, 
experiences and knowledge to eliminate blind-spots and improve 
problem-solving. Inclusion, however, is a choice, and in a new book, 
Building an Inclusive Organization, leading diversity and inclusion 
experts Stephen Frost and Raafi-Karim Alidina outline the practical 
steps business leaders should take to ensure all employees are 
supported, happy, engaged and productive.
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For further information, an interview with stephen or Raafi, an extract article or a review 
copy of Building An Inclusive Organisation, please contact:

JessIca Jones        jessica.jones@thebookpublicist.co.uk or
MaTT davIdson        matt@thebookpublicist.co.uk
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exclusIve arTIcles and InTervIews avaIlable:
Stephen Frost and Raafi-Karim Alidina are available for expert comment, interview 
and by-lined articles on diversity and inclusion, including:

Inclusion 3.0: What more can businesses 
be doing for inclusion?

Why ignoring inclusion will lead to 
diversity initiatives failing

Ignoring white men is part of the diversity 
crisis

Three nudges to boost psychological 
safety in your workplace

Simple changes for an inclusive 
recruitment process

Inclusion Rider: What changes have been 
made a year on?

White Men: Diversity is about recruiting 
you too 

How can we really close gender pay 
gaps?

Misdiagnosing the solution: Tech isn’t a 
‘cure all’ for diversity

How to spot the 7 types of bias

Why diversity isn’t just a HR issue

What can an empathetic culture can 
bring to business?

stephen frost is the CEO and founder of diversity and 
inclusion consultancy Frost Included. He has acted 
as an advisor to both the UK government and the 
White House, as well as organisations like KPMG, the 
BBC and Barclays. Stephen was the head of diversity 
and inclusion at the Olympic and Paralympic Games, 
he also established and led the workplace team at 
Stonewall.

Raafi-Karim Alidina is a consultant within Frost 
Included, where he helps create more inclusive 
workplace cultures through his expertise in data 
analysis, measurement of inclusion and using 
behavioural economics. He was a research fellow 
at the Centre for Public Leadership at the Harvard 
Kennedy School where he did research on gender 
bias in negotiations.

kogan page is the leading independent global 
publisher of business books and content with over 
1000 titles in print. Founded in 1967, its award-
winning work offers books and digital solutions for 
professional practice and academic achievement. 
Its expert authors come from the most prestigious 
academic institutions, international commercial 

organizations and professional associations, delivering high-level, 
accessible and professional content in key subject areas relating to 
business and management. Kogan Page has offices in London, New 
York and New Delhi.

abouT The auThors    

abouT The publIsher: 

Building an Inclusive Organization is an essential roadmap for any managers, 
leaders and HR practitioners who want to build a culture of diversity and 
inclusion within their organisation. The tools, ‘nudges’ and techniques can 
be applied in organisations of all sizes and sectors, with insightful sections 
focused on the work the authors have done in the creative industry, finance, 
tech and academia.

BuIldIng An InclusIve OrgAnIzAtIOn: 
The book is an accessible guide to creating an environment of real inclusion, 
from recruitment and selection, through to overall business strategy. It 
illustrates the points with fascinating real-life case studies, including Lego, the 
BBC, the UK Armed Forces, Uber, Harvard University, KPMG and the NHS. It 
provides the tools to:

 Embed inclusion into an organization’s culture

 Create a culture where employees are happier, more engaged and productive

 Remove unconscious bias from recruitment and selection

 Build a workforce with wide knowledge and without blind spots in their  
 decision making

 Make the case for diversity and inclusion to stakeholders

 Provide useful inclusion initiatives for companies of all sizes

The progress towards an inclusive society is not linear 
and doesn’t just happen. With the rise of populist politics 
threatening diversity, businesses must play a critical role as a 
middle-ground to ensure positive progress.

The UK gender pay gap stats not only highlighted the extent 
of the inequality problem, but also the ineffectiveness of 
strategies to date, with 82% of award-winning employers 
performing worse than the national average. The level of 
transparency is only set to increase across other forms 
of diversity in coming years, so this book explains how 
organisations can embrace this as a positive move, rather 
than just aiming to avoid negative publicity.

The book provides practical tools for any businesses to make 
real organisational changes in support of social movements 
such as #MeToo, LGBT+ inclusion and neurodiversity.

Diverse teams are scientifically proven to have better 
engagement, productivity and decision making, with 
numerous examples and real-life case studies to illustrate.

Written by world-leading diversity and inclusion experts who 
have worked with BBC, The Olympics Games, Microsoft, 
The UK Armed Forces, KPMG and Harvard University to help 
them embed inclusion in their decision-making.

Building an Inclusive Organization by Stephen Frost and Raafi-Karim 
Alidina is out now, priced £29.99. For more information go to 
www.koganpage.com or www.frostincluded.com
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