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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:

• Features 11 inspiring young girls
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan

• Uses both Augmented Reality (AR)
and traditional colouring pages –
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) –
Malati and Isabel were sad that animals on their island
in Indonesia were harmed by plastic bags. They started
picking up hundreds of bags every week.

Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can
make it hard to make new friends – but through her music she
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

CHANGE THE WORKPLACE, CHANGE THE WORLD  
Business leadership (and HR in particular) must evolve quickly If we 
want to avoid an extinction event and change the world for the better

Many people believe capitalism is fast destroying our planet – leading to 
a concentration of wealth and power in fewer bigger companies. We can 
already see the impact of digitisation on the workplace – with an increasing 
divide between those with long term secure employment and others for 
whom zero hours contracts and wage insecurity are the norm.

In The HR (R)Evolution: Change the Workplace, Change the World, authors
Dr Alan Watkins and Nick Dalton argue that we need to find a more 
sustainable way forward and that the accumulation of social capital rather 
than financial capital will increasingly be seen as the measure for business 
success.

This important book sets out a challenge to the HR profession in particular 
– calling on them to stop reacting to events and start leading the way 
towards a more people and planet focused business future, one that works 
for the many and not for the few.

The HR (R)Evolution: Change the Workplace, Change the World shows how 
people practices, over the last 100 years, have reflected the wider society– 
from the early paternalism of titans like Rowntree, through the power 
barons like Henry Ford to the profit phase unleashed by the Thatcher and 
Reagan years. 

This insightful book shows that HR must stop reacting to society and start
to lead and evolve a new business model. One that values social capital as 
much as profit. One that step changes the effectiveness of people practices 
in the workplace. One that is deliberately developmental and focuses on 
the maturity of leadership as the key to business success and financial 
progress. 

The HR (R)Evolution - Change the Workplace, Change the World is a must 
read for business leaders and HR experts who want to understand how 
their organisations can evolve to create a sustainable and profitable future 
that works for wider society.
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Dr Alan Watkins is the CEO and Founder 
of Complete, a consultancy specialising in 
developing enlightened leaders, teams, 
and organisations. He has written several 
books including: 

• Coherence: The Secret Science of 
Brilliant Leadership 

• 4D Leadership: Competitive
Advantage through Vertical Leadership
Development

Wicked and Wise: How to Solve the World’s Toughest Problems,
co-authored with Ken Wilber

Crowdocracy: The End of Politics, co-authored with Iman Stratenus.

The world of work is changing fast as advances in 
technology revolutionise businesses and working life. 
Excessive short-termism, leveraged debt, digitisation, 
and disruption are the new business normal

Power is increasingly concentrated in the hands of a 
few and most now recognise that there is something 
seriously wrong with capitalism. Many people are 
disillusioned with the increase in work insecurity and 
pay inequality, not to mention the impact that big 
business is having on our planet

This important new book shows how we are now 
at a crossroads. One route could take us back to 
the harshest days of the early Industrial Revolution
and the Great Depression. The other to a world of 
abundance, equality, inclusivity, and prosperity for 
all. Which future awaits us will largely be determined 
by business, and HR (Human Resources) in particular

Drawing on lessons from the past The HR (R)
Evolution: Change the Workplace, Change the World 
shows how companies and businesses can evolve to 
successfully meet these challenges and how working 
life and careers will look in 2050 if we get it right.

ExCLusIvE ARTICLEs AND INTERvIEWs AvAILAbLE: 
Alan Watkins and Nick Dalton are experts on leadership and people 
development. They are available for comment, interview and by-lined articles 
on a range of topics including:

Is HR on the verge of extinction?

“There’ll be jobs, Jim, but not as 
we know it”: How to prepare a 
futureproof workforce

What decade is your HR 
department stuck in?

HR in the 2020s and beyond – key 
trends and changes to stay ahead

Is your leadership still caught on 
the “Profit Wave”?

Why the way we view workplace 
mental health is set to change

4D Leadership: How HR is helping 
people bring their ‘whole self’ to 
work

Looking back 2019 in HR – Key 
lessons we should learn

The Planet Wave: How HR can 
shape the future for the planet

How HR needs to change to 
change the World

Are you evolved enough to be a 
‘Paradox’ leader?

Paternalistic, power, process 
or paradox. How mature is your 
leadership?

For further information, an interview with Alan or Nick, a guest article or a review 
copy of the book, please contact: 

TEREsA RICHARDsON       
teresa.richardson@thebookpublicist.co.uk    01497 288018

AbOuT THE AuTHORs

The HR (R)Evolution - Change the Workplace, Change the World, is published by Routledge, priced £29.99. 
For more information go to www.complete-coherence.com 

Nick Dalton is the Executive Vice 
President HR for Unilever. He has 

been in HR for over 30 years, working 
globally, regionally, and locally. He 
has also worked in all areas of HR, 

from leading international negotiations 
with trade unions to managing senior 

leadership development and enabling 
organisational change.

https://www.routledge.com/The-HR-REvolution-Change-the-Workplace-Change-the-World-1st-Edition/Watkins-Dalton/p/book/9780367348137
http://www.complete-coherence.com

