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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:

• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

Is your charIsma fIt for purpose? 
How to power up your charisma and supercharge your team
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Kevin Murray  is a business author and 
speaker with more than 45 years of leadership 
experience. His first three business books - 
The Language of Leaders, Communicate to 
Inspire and People with Purpose have been 
published in many languages around the 
world, and drew on research involving 120 
CEOs, 4,000 managers, and 8,000 employees.

As a result of his books, Kevin now speaks at conferences and 
leadership events around the world.

He ran the UK’s biggest PR and communications group for Chime 
Communications for 20 years, from where he also personally 
advised dozens of CEO’s from major global and national 
companies. Previously, he had been director of communications 
for British Airways, The UK Atomic Energy Authority and Bayer, 
the chemicals company. He is also a former national newspaper 
journalist, having started his career as a crime reporter on The Star 
newspaper in Johannesburg. Kevin is a Fellow of the Chartered 
Institute of Public Relations and a Companion of the Chartered 
Management Institute.

We live in a time of unprecedented change and uncertainty – politically, technologically and environmentally. We 
need leaders who can win hearts and minds, unleash creativity and encourage brave thinking

Charismatic leadership is about bringing out the best in people, making sure they feel great about themselves and 
as a result are able to deliver outstanding performance

This important new book shows how contrary to popular belief, charisma isn’t a special power available only to the 
favoured few. We can all develop and improve the five key traits that 
make up charisma.

For further information, an interview with Kevin, a guest article or a review copy of 
the book, please contact:

Teresa riChardson           teresa.richardson@thebookpublicist.co.uk   

exClusive arTiCles and inTervieWs available:
Kevin Murray is an author and speaker who specializes in helping leaders to 
be more effective and inspiring. He is available for comment, interview and by-
lined articles on a range of topics including:

How to power up your charisma

Is your charisma in shape? 
Take the test

The bad managers checklist

Charisma counts – how charismatic 
leadership impacts the bottom line

Are you a toxic leader?

What happens when charisma 
goes wrong?

What does your ‘emotional 
signature’ say about you

Why vulnerability is powerful 
leadership tool

How to boost your personal power

Don’t let your body language 
sabotage your effectiveness

How to be a powerful persuader

The neuroscience of charisma - the 
science behind why charisma works

01497 288018
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Charismatic Leadership – the skills you can learn to motivate high performance in others, 

is published by Kogan Page, priced £14.99. To find out more go to: Kogan Page

Leadership expert, Kevin Murray’s new book Charismatic Leadership – 
the skills you can learn to motivate high performance in others unpacks 
charisma, explaining what it is, how to develop it and why it’s a vital 
business asset.

Kevin shows how the single most important thing a leader can do is to 
make others feel valued. Yet too many leaders overlook their ‘emotional 
signature’ and the impact it has on those around them. Charismatic leaders 
on the other hand make employees feel more respected, motivated and 
willing to go that extra mile.

Even a small uplift in a leader’s charisma pays dividends and can deliver 
tangible improvements in employee engagement and a business’s bottom 
line. Companies with engagement scores in the top quartile have twice 
the annual net profit than those in the bottom quartile. Their customers are 
25% happier too. Despite this many businesses and their leaders pay little 
attention to developing their leadership team’s charisma.

Charisma isn’t about shallow charm – but a deep-rooted way of being 
comprised of five key traits we can all learn and develop:

•  Authenticity   •  Personal power •  Warmth   •  Drive •  Persuasiveness

As the nature of work changes due to rapid advances in AI and technology 
this important book shows how these traits and skills are set to become 
even more valuable in the workplace of 2050.

Charismatic Leadership – the skills you can learn to motivate high 
performance in others includes a powerful tool that enables the reader to 
measure, map and understand the shape of their own charisma. Too much 
of one trait and not enough of another can ‘warp’ your charisma and reduce 
its effectiveness, so there are chapters on how to improve and develop 
each of the traits. The book also looks at the dark side of charisma, toxic 
leadership and what happens when charisma goes wrong.

Praise: 
“Charisma is oft regarded as a ‘you’ve either got it or you haven’t’ kind of 
thing. Kevin Murray’s book shows how everyone can master the skills of 
charisma to boost their effectiveness, impact and enjoyment at work.” 
Ann Franke, CEO, Chartered Management Institute

“This book will set the benchmark for leadership of the future.” 
Michael Frohlich, CEO, Ogilvy UK
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Kogan Page is the leading independent global publisher of business books and content with over 1000 titles in print. Founded in 1967, its award-
winning work offers books and digital solutions for professional practice and academic achievement. Its expert authors come from the most 
prestigious academic institutions, international commercial organizations and professional associations, delivering high-level, accessible and 
professional content in key subject areas relating to business and management. Kogan Page has offices in London, New York and New Delhi.

https://www.koganpage.com/product/charismatic-leadership-9781789660975
https://www.leadershipcommunication.co.uk/

