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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:
 
• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
 Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 

BY JOS DIRKXBY JOS DIRKX
Designed by 

Jade Isaks
Illustrated by 

Bianca de Jong

BRING YOUR 
STORIES TO 
LIFE...

AR

A

‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

UNLOCKING CREATIVITY IN BUSINESS - ‘PRACTICAL PLAY’ 
‘PURPOSEFUL DAYDREAMING’ AND ‘THINKING WITHOUT THE BOX’ 
The Creative Thinking Handbook – by TEDx innovation coach to 
Nobel Laureates, the Royal Family and the Dalai Lama
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For further information, an interview with Chris Griffiths, a guest article or a review copy 
of The Creative Thinking Handbook, please contact:

NATALIE CONNORS        natalie.connors@thebookpublicist.co.uk or
ELLA DAVIDSON        ella@thebookpublicist.co.uk
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EXCLUSIVE ARTICLES AND INTERVIEWS AVAILABLE:
Chris Griffiths is a professional speaker, available for comment, interview 
and to write by-lined articles on a range of creativity topics, including: 

Being creative at work: Don’t think 
outside the box – think without the 
box

5 quick brainteasers to get your 
mind thinking differently

The order of creative thinking: 4 
simple steps to deliver the ‘next 
big thing’

Metacognition - start to think 
about how you think at work

Don’t wait to incubate: the 
importance of allowing time for 
your idea to grow

Future-proof your business: The 
top 3 workplace skills to harness 
for 2020 and beyond

Managing mistakes: how to handle 
when things go wrong at work

5 signs selective thinking is 
holding back your creativity

We lose creativity with age: how to 
nurture your childlike creativity in 
business meetings

Practical play: the millennials who 
expect fun to be integral to their 
careers

Chris Griffiths is founder and 
CEO of OpenGenius, and world-
leading expert on the application 
of innovation and Mind Mapping®. 
He has helped drive business 
growth for thousands worldwide, 
including teams and individuals 
from Fortune 500 and FTSE 100 
companies, the United Nations and 
Nobel Laureates.
 
Chris is a bestselling author on 
creativity and innovative thinking skills, and promotes 
entrepreneurial thinking through the Inspire Genius 
Foundation. His software, iMindMap and Droptask, is used by 
millions of people worldwide to improve their creativity and 
productivity.
 
Melina Costi is a professional business writer with a 
background in marketing management. She is co-author of 
GRASP the Solution (with Chris Griffiths), which reached #2 
on the Amazon UK business chart; and The Positive Leader 
(with Jan Mühlfeit, former Microsoft Europe Chairman). 

ABOUT THE AUTHORS   

PRACTICAL TIPS AND EXERCISES FOR ENHANCING 
CREATIVITY IN REAL BUSINESSES
Brainteasers, tests and exercises help readers put their new 

creative skills into action, using tried and tested methods 

from the authors’ experiences with high-profile companies 

and clients - including Nobel Laureates, Pepsi, the BBC and 

the Dalai Lama.

The book breaks down traditional business creativity 

assumptions – that quickfire group brainstorming sessions 

are the most productive – and takes readers back to basics of 

creativity, by helping professionals understand their own mind 

through setting them up with an ‘ideation toolkit’, which gives 

them the skills they need to create their own great ideas.

The Creative Thinking Handbook is a new guide to rediscovering 

creativity and developing great ideas in business. With the World 

Economic Forum listing creativity as one of the top three skills now 

needed in the workplace - it’s never been so important to maximise 

creative potential.

In a NASA creativity test, 98% of UK 5-year olds scored in the ‘highly 

creative’ range, yet this went down to just 2% in adults over the age of 

25. In The Creative Thinking Handbook, expert Chris Griffiths reveals the 

secrets of unlocking innovative potential and enhancing creativity in 

the workplace. Packed with helpful ways of breaking down the creative 

process - the ‘Decision Radar’ gives professionals and teams the tools 

they need to understand their own thinking, and then provides useful 

steps to help them avoid the common thinking traps, which include 

‘selective’ ‘reactive’ and ‘assumptive’ thinking.

By TEDx creativity expert and coach to the Dalai 
Lama, Royal Family, and Nobel Laureates – Chris 
believes that creativity is for everyone, and anyone 
can learn to innovate.

A NASA test showed 98% of 5 year olds are ‘highly 
creative’, but only 2% of adults – We lose creativity 
as we age – but it’s vital we retain this important skill.

Profits from the book donated to the Inspire Genius 
foundation – a charity which is on a mission to inspire, 
coach and motivate disadvantaged teenagers.

Unlocking creative potential and avoiding 
‘thinking traps’ – selective, reactive, and 
assumptive thinking hold back creativity - getting 
rid of them allows readers to ‘think without the box’.

Creativity an essential skill - knowledge is no 
longer enough – The World Economic Forum 
listed creativity as one of the three critical skills 
needed in the workplace.

WHY THIS BOOK MATTERS

The Creative Thinking Handbook by Chris 
Griffiths and Melina Costi is out 3rd April 2019, 
published by Kogan Page, priced £14.99.


