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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:

• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty
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InnovatIon for the fatIgued – CuttIng ‘InnovatIon BullshIt’ 
and survIvIng the ‘BIg Idea famIne’
Provides a refreshing antidote to the muddled clichés and endless buzzwords killing 
the innovation industry – and reveals how to enable deep innovation within companies

There is an entire industry dedicated to innovation – and yet organisations 

are suffering from more innovation fatigue than ever before. Endless 

presentations with cliché phrases where listeners are told to ‘transform’ 

‘disrupt’ and ‘think outside the box’ mean that innovation is rapidly losing its 

meaning and damaging businesses’ capacity to innovate. The author himself 

once gave a 20 minute nonsense presentation to a high-profile tech company 

– which went unnoticed by the audience who diligently took notes.

Innovation for the Fatigued revaluates what we mean when we talk about 

innovation. It cuts through the ‘innovation bullshit’ getting straight to the core 

issues of where it is all going wrong. These include ‘innovation pornography’ 

which presents airbrushed, clean images about the reality of innovation, and 

the ‘big idea famine’ where, in the current age, we are still missing out on 

big solutions to long-term problems.
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It’s tIme to Change the way we Innovate… 
with 94% of CEOs being displeased with how their companies 

innovate – innovation fatigue is something which urgently needs 

attention. The lack of diversity is one worrying aspect – with 

‘macho madness’ present in both the way innovation is presented 

and executed. we need to move away from the idea that 

innovation is for young men in Silicon Valley – and appreciate that 

innovation potential is present in diverse teams all over the world.

why thIs Book matters

•    94% of Ceos are displeased with how their 
companies innovate – a staggering figure which 
shows we need to change the way we think about 
innovation.

•  the Innovation industry has a big problem 
 – Innovation has become a buzzword which is 

boring, repetitive, and usually followed by vague 
meaningless clichés.

   

• author alf rehn is Professor of Innovation at 
university of southern denmark, on the Thinkers50 
Radar list, a renowned keynote speaker and an advisor 
to Fortune 500 companies.

   
•	 refreshingly straight-talking and free from 

innovation clichés – steers clear from painful over-
used phrases such as ‘think outside the box’.

• highlights the key issues with the innovation 
industry – Including tackling ‘innovation pornography’ 
‘the big idea famine’  and ‘macho madness’.

Innovation for the fatigued by Alf Rehn is out 3rdMarch 2019, published by Kogan Page, priced £14.99

For further information, an interview with Alf Rehn, a guest article or a review copy 
of Innovation for the Fatigued, please contact:
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exClusIve artICles and IntervIews avaIlaBle

Alf Rehn is an experienced thought leader and thinker who is 

available for expert comment, interview and to write by-lined 

articles on innovation, including: 

From battle cry to buzzword: how innovation became a pain – and how 

to reenergise it

    

Macho madness: innovation’s great diversity problem

    

Psychological safety: the fundamental building block for all 

organisations

    

What I learnt from giving a 20 minute nonsense presentation

    

QUIZ – Is your company suffering from innovation fatigue?

    

How to keep innovation flowing through the ‘big idea famine’

    

Escaping the curiosity crisis: why we should all be more curious at work

Mining the imagination: how to maximise your mind for innovation

    

Innovation is dying – here’s how we can save it

    

Shallow innovation vs deep innovation: How mindset trumps 

behaviour

aBout the author 
Alf Rehn is a noted thought 

leader and professor in the 

fields of innovation and 

creativity. Having appeared 

on Thinkers50 Guru Radar in 

2016, he is currently Professor 

of Innovation, Design and 

Management at the University 

of Southern Denmark. He is a popular international strategic adviser 

and professional speaker who has delivered close to 1,000 keynotes 

worldwide, advised Fortune 500 companies and was the first westerner 

to keynote on innovation in the Democratic People’s Republic of Korea. 

A best-selling author, he has been featured in The Financial Times, 

The Sunday Times and Harvard Business Manager.


