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Make a lasting difference is available on Amazon, priced £14.99.
To find out more go to: www.thelastingdifference.com

remain sustainable, and make a lasting
difference.

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.
1.

2.
3.

41% of charities saw their incomes decrease in 2017: SCVO 2019 Third Sector Forecast
According to NCVO at least 70% of the sector have experienced a rise in demand
Charity closures increased by 27% 2018: Source UKFundraising

Exclusive articles and interviews available:
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For further information, an interview with Graeme Reekie, a guest article or a
review copy of Making a lasting difference, please contact:

01497 288018

Teresa Richardson

Teresa.richardson@thebookpublicist.co.uk

