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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:

• Features 11 inspiring young girls
who are changing the world – from
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’
achievements and motivates readers
to follow in their footsteps – these
include masterminding a life-changing
invention at 8 years old, a pair of girls
campaigning to reduce plastic waste in
Indonesia, and a young girl escaping a
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk
to their children about issues such 
as transgender rights, global warming,
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of
Huda Beauty Huda Kattan

• Uses both Augmented Reality (AR)
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) –
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

Keeping non-profits alive to maKe a lasting difference

How to keep non-profits, sustainable, resilient and relevant

Non-profit organisations matter – some fill the 
cracks left by local authority budget cuts and 
shrinking public services. Others bring together 
local groups around a common interest - 
building cohesion, enhancing community 
welfare and providing individuals with a sense 
of belonging.

From food banks to housing associations to 
national care providers and dementia cafes 
– non-profits come in all shapes and sizes. In
Making a Lasting Difference, Graeme Reekie 
explores the challenges facing the non-profit 

sector and identifies the capabilities every 
non-profit needs in order to ensure it can 
fulfil its mission and purpose.

Reekie addresses one of the most common 
challenges for non-profits - saying ‘yes’ too 
often. Although this is often done for the best 
purposes – an attempt to help more people or 
obtain additional funding – it can often end in 
undermining of the health of the non-profit as 
their mission becomes diluted and 
their resources exhausted. 
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Why this booK matters

Graeme Reekie is a leading 
non-profit consultant with 
30 years of experience in 
the UK public and voluntary 
sectors. Based in Scotland 
Graeme’s business (Wren 
and Greyhound) specialises 
in helping non-profit 
organisations devise long 
term strategies and plans for 
organisational sustainability 

and success. Graeme is 
particularly expert at helping 
organisations find their way 
through complex challenges
relating to survival and growth.

Graeme has become 
synonymous with the topic 
of non-profit sustainability 
since launching the Lasting 
Difference toolkit in 2016. 
A respected consultant, 
facilitator and speaker with a 
growing international reach 
and reputation, his ideas are 
changing the way we think 
about and act on sustainability.

the voluntary sector in the UK has a total income of £50.6bn and 
contributes £17.1bn to the UK economy

There are more than 167,000 not for profit organisations in the UK

Finances in the sector are shrinking , demand is growing and 
capacity is overstretched 

It has never been more important for non-profit organisations 
to protect themselves and ensure they are able to meet new 
challenges 

Making a lasting difference by Graeme Reekie focuses on action, 
setting out the main challenges to survival and growth facing 
non-profit organisations

Packed with the practical models, methods and tools needed to 
ensure non-profit survival.

exclUsive articles and intervieWs available:
Graeme Reekie is an expert in non-profit business strategy, management 
and sustainability. He is available for expert comment, interview and to 
write by-lined articles on a range of topics including:

The 5 keys to sustainable non-profit 
organisations

Business lessons you can learn 
from not-for-profit organisations

How to truly engage people and 
partnerships 

There are more non-profit 
organisations than ever before, but 
is the charity sector really in good 
health?

How to restore public trust in 
charities

Business for good? How to 
measure your organisation’s true 
impact

Evolve or Die: Why your 
organisation must change to be 
sustainable

Know when and how to say no

Don’t chase the money! Make sure 
your fundraising is tied to a clear 
strategy

Help more people by saying no 
more often

For further information, an interview with Graeme Reekie, a guest article or a 
review copy of Making a lasting difference, please contact:

teresa richardson      Teresa.richardson@thebookpublicist.co.uk

Making a Lasting Difference provides
clear guidance and practical tools
to help every non-profit organisation 
assess and understand their strengths
and challenges, through ensuring they 
have strategies around each of the five
essential capabilities:

Involvement – how to generate buy-
in from people, communities, staff, 
board members and partners

Income generation – how to ensure 
you take a holistic approach to 
raising revenue

Innovation – how to nourish and 
encourage incremental innovation

Improvement – do your systems 
and structures inhibit or encourage 
improvement?

Impact measurement – how to 
monitor, evaluate and measure the 
difference you are making.

These five core interrelated capabilities 
are the foundation stones of a healthy 
non-profit and help ensure non-profits 
have the capacity to fulfil their mission, 
remain sustainable, and make a lasting 
difference.
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01497 288018

  1 . 41% of charities saw their incomes decrease in 2017: SCVO 2019 Third Sector Forecast
 2 . According to NCVO at least 70% of the sector have experienced a rise in demand
 3 . Charity closures increased by 27% 2018: Source UKFundraising

Make a lasting difference is available on amazon, priced £14.99. 
To find out more go to:  www.thelastingdifference.com


