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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:
 
• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
 Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 

BY JOS DIRKXBY JOS DIRKX
Designed by 

Jade Isaks
Illustrated by 

Bianca de Jong

BRING YOUR 
STORIES TO 
LIFE...

AR

A

‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

THE LIFE OF A MODEL: SEXUAL, FINANCIAL, PHYSICAL 
AND EMOTIONAL EXPLOITATION 
Vogue model releases an A-Z anti-exploitation manual 
for the fashion industry 
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For further information, a review copy of, an extract, guest article or interview with 
Leanne, please contact:

JESSICA JONES   jessica.jones@thebookpublicist.co.uk or
 01497 288 018
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EXCLUSIVE ARTICLES AND INTERVIEWS AVAILABLE:

Leanne Maskell is a model, activist and legal policy advisor for the Law Society on 
immigration and mental health law. She is available to provide expert comment, 
interviews and by-lined articles on a number of topics, including:

Leanne Maskell has been a model for 13 years and is now 
an activist for change. She began modelling at the age 
of 12 and has worked for clients such as Vogue, London 
Fashion Week, ASOS and I-D Magazine. Throughout her 
successful global modelling career, Leanne suffered from 
eating disorders, body dysmorphia and anxiety caused 
by the exploitation within the modelling industry. While 
modelling, Leanne studied law at university, she now 
uses her knowledge to help other models be aware of 
exploitative contracts in the industry.

ABOUT THE AUTHOR  

While she loved her career, she frequently suffered from exploitation, including two 
men changing her into tights on a shoot when she was 13, having her drink spiked, 
being heavily pressured into shooting sexual imagery and being sent to a hotel room 
for a “casting” for escorts by her agency. The cost of Leanne’s successful career was 
suffering from anorexia, bulimia and severe depression. 

Leanne empowered herself by studying 
Law at University and has combined her 
legal and modelling experience to empower 
other models in the hope that they do not 
encounter the same pitfalls as she has. 
Whilst writing The Model Manifesto, she 
created policies to improve the modelling 
industry which has led to a legal career 
advising on immigration law & mental health 
law policy. 

Sixteen hour working days, forced onto starvation diet plans, 
waiting months to be paid, no changing rooms, hair bleached 
beyond repair, made to strip naked at work, swallowing cotton 
wool soaked in water to curb your appetite – this is the ugly 
truth behind the life of a model. 

Leanne Maskell is the author of The Model Manifesto, an A 
to Z anti-exploitation manual to the fashion industry which 
aims to educate current and aspiring models on how to find 
success and avoid the pitfalls of financial, sexual, physical and 
emotional exploitation. 

The book’s advice covers essential topics every model needs 
to know including: finding the right agency, creating a portfolio, 
understanding tax, working aboard, the role of social media, 
avoiding hidden agency expenses and knowing your own 
legal rights.

LEANNE MASKELL, AUTHOR, VOGUE MODEL AND 
ACTIVIST
Leanne started modelling at the age of thirteen, working for 

clients such as Vogue and London Fashion Week. Now, with 13 
years of experience working regularly for clients such as ASOS, 
Amazon and New Look, she has created a book to give 
models the information she wished she had been provided 
with throughout her career. 

Sexual exploitation has become accepted 
in the industry, with 29.7% of models being 
inappropriately touched on a shoot and 28% 
of models facing pressure to have sex with 
someone at work.

Over half of models start working before they 
are 16, yet America is the only country to legally 
enforce breaks, chaperones and limit working 
hours. The lack of restrictions led to  14-year-
old model Vlada Dzyuba working herself to 
death in 2017.

The pressure on models to lose weight and the 
constant rejection from clients can leave them 
vulnerable to mental illness, with 31% suffering 
from eating disorders and 68% from anxiety and/
or depression.

Models face intense financial exploitation, 
with hidden contracts signed on their behalf 
meaning agencies in the UK take as much as 45% 
commission and can charge required expenses 
such as transport, personal trainers, nutritionists 
and hairdressers to the model without their prior 
knowledge or consent.

Modelling can be very dangerous, with 77% of 
models said they had been exposed to alcohol or 
drugs while on a job and 50% exposed to cocaine. 

Drinks spiking, financial 
abuse and starvation: The 
dark side of the fashion 
industry.

So you want to be a model? 
Here are 8 things you 
should know

QUIZ: Could you stand 
being in the modelling 
industry?

The real cost of modelling: 
how much money do 
models actually make?

The Instagram Mental 
Health Crisis: Model reveals 
how to protect your mind 
on social media

10 Modelling industry 
myths busted!

Why society needs to take 
responsibility for the mental 
health of influencers 

Models to Instagram: 
Our beauty obsession 
is impacting our mental 
health

WHY THIS BOOK MATTERS

The Model Manifesto by Leanne Maskell is out 02 May 2019 and is 
priced at £14.99. To find out more go to: www.themodelmanifesto.com 

The Model Manifesto 
has been written to protect the 99% 

of models that don’t make it big 
– the ones who are treated as disposable 

objects. It also aims to educate those 
who wish to be models on how to avoid 
exploitation, empower themselves and 

enjoy the benefits of the job. 

- Leanne Maskell  


