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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:
 
• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
 Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

THE FUTURE OF WORK - THE FREE AGENT, THE DIGITAL 
WORKER, AND THE ‘TALENTSUMER’
How to Attract and Retain Top Talent by Redesigning 
the Way ‘Work’ Works 

For further information, an interview with Bruce Morton, a guest article or a review copy 
of Redesigning the Way Work Works please contact:

NATALIE CONNORS  

MATT DAVIDSON  
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Bruce Morton is a distinguish thought-leader and global innovator with over 
40 years’ experience. A renowned international speaker, Bruce has stimulated 
audiences across Europe, US, and Asia with his fresh and innovative 
approach to acquiring top talent. Bruce has designed, implemented and 
managed some of the largest resourcing solutions across many different 
parts of the globe, saving companies millions of dollars whilst securing the 
very best talent. 

Bruce currently serves as Head of Strategy for Allegis Global Solutions. 
He was promoted from Head of Innovation in January 2018. This role 
concentrates on adding increased value to clients 
from new services and product idea generation, 
digital transformation, internal and external thought 
leadership and face to the industry through 
conferences and speaking engagements. Bruce’s 
latest innovation is that of a dynamic integrated 
technology platform that, for the first time, integrates 
top-of-class digital recruitment technologies that 
create engaged living talent communities.

ABOUT THE AUTHOR  

The way we think about work is changing rapidly. 
Stability, structure and ‘a job for life’ are becoming 
obsolete concepts, with Millennials seeking out 
environments that give them a sense of purpose 
and help them learn and grow. Work has gone 
from somewhere we GO to something we DO – 
and companies urgently need to redesign their 
work architecture to keep up.

Redesigning the Way Work Works is a guide to 
helping businesses keep employees happy and 
retain the best talent, written by talent acquisition 
and work design expert Bruce Morton. 

Busting the biggest ‘company culture’ myths

Although the expectations of employees have 
changed, many companies still cling to old ideas 
of how the relationship between employees and 
work should be. 

Redesigning the Way Work Works dismisses some 
of these myths, which include:

Recruiters AREN’T in the hiring seat - 
Recruiting top talent is getting harder, and 
candidates are now the ones choosing where 
to work. Employers need to offer more to their 
staff to persuade candidates to choose them.

Millennials AREN’T job hoppers – Millennials 
are not job hoppers - they just seek 
employment which gives them purpose and 
helps them grow and seek it elsewhere if their 
needs aren’t met. 

Flexible working DOESN’T mean low work 
ethic – Workers do better in jobs that can 
adapt to their lifestyle. Flexible working needs 
to be offered to employees to offer a greater 
work-life balance and keep them satisfied.

Companies DON’T have a full picture on 
how they are getting work done today. They 
need the ability to take the organization’s 
business objectives and turn those goals 
into a structured workforce architecture and 
framework.

Redesigning the Way Work Works is a guide to 
creating a company culture that responds to 
employee needs. Through redesigning work 
architecture, businesses can meet employee 
expectations, compete against other employers, 
attract the best talent, and create a thriving 
company culture. 

Written by international workforce design 
and talent acquisition expert Bruce Morton - 
who has been helping organisations around the 
world rethink the way work works for the last 40 
years!

87% of Millennials’ top priority is to learn and 
grow – the youngest in the workforce expect 
different things from their careers, including 
fun, development, and purpose.

Flexibility and a strong work ethic are not 
mutually exclusive – In order to attract and 
retain top talent, brands need to change their 
work structure to fit around employee lives.

The rise of the ‘talentsumer’ – We need to start 
viewing employees as consumers of work. They 
expect the same level of service as they do from 
their favourite consumer brands.

Role reversal between the recruiter and the 
candidate – Candidates are now in the hiring 
seat, and recruiters need to step up their game to 
recruit and retain the best talent.

Companies now need a Work Design Architect - 
A designated person who understands, designs, 
and gives strategic advice on the best way to get 
work done.

WHY THIS BOOK MATTERS

Redesigning the Way Work Works  by 
Bruce Morton is out now, priced £21.10.

EXCLUSIVE ARTICLES AND INTERVIEWS AVAILABLE:
Bruce Morton is a professional speaker, available for comment, interview 
and to write by-lined articles on a range of topics, including: 

Top tips for tapping into talent – 

how to attract the best candidates 

possible

Coaches, not bosses – how younger 

generations are changing work 

structure

The age of the ‘talentsumer’ – why 

employees are now the consumers 

of work

A job for life? Why the concept of a 

lifelong job is all but dead

Millennials: they don’t just want a 

paycheck; they want a purpose

What’s your ‘company culture’? The 

importance of perfecting culture to 

attract talent

Future of the workforce: the 

free agent, digital worker, and 

‘talentsumer’

5 reasons behind your millennial 

resignation letter

When employees quit, but stay – 

how many of your employees are 

‘disengaged’?
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