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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:
 
• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
 Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 

BY JOS DIRKXBY JOS DIRKX
Designed by 

Jade Isaks
Illustrated by 

Bianca de Jong

BRING YOUR 
STORIES TO 
LIFE...

AR

A

‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

THE BIGGEST SCANDALS ARE CAUSED BY A FEAR 
OF SPEAKING UP
Speak Up - reveals how silence is damaging businesses

The VW emissions scandal, financial misreporting in Japan, sexual 
misconduct in Hollywood, slavery in global supply chains, doping in sport 
– each of these scandals was enabled in part by corporate cultures of 
silence and complicity.

New book Speak Up – say what needs to be said and hear what needs to 
be heard examines the business imperatives for breaking down silence. 
Authors, Professor Megan Reitz of Ashridge Hult Business School and 
John Higgins, Research Director at The Right Conversation, argue that only 
by creating workplaces where openness and transparency are valued, 
and where individuals can openly share their ideas and concerns, can 
businesses hope to avoid scandal in the future and benefit fully from 
innovative ideas.

This ground-breaking book reveals that a staggering one in 4 junior 
employees believe they would be punished if they spoke up about a 
risk in their workplace. Drawing on research involving more than four 
thousand employees at every level of business Speak Up explores 
the reasons why many of us choose to stay silent about even the most 
harmless of things. We lack confidence, are fearful and over-estimate and 
catastrophise the risks of speaking up. 

People are poor at listening too – many of us have a blind spot in 
relation to our own approachability and ability to hear what’s really 
being said. We subconsciously apply labels to people which mean we 
discount or undervalue what they say to us. If we think people are young, 
inexperienced, long in the tooth or new to the company its highly likely we 
will discount their views. Worryingly, we do it without even realising.

Readers of Speak Up will learn what stops us speaking up and being 
heard, how we might be silencing others and how we can manage the 
risks of speaking up. Engaging real life examples and practical exercises in 
the book will help readers to:

• speak up with confidence

• increase their personal impact

• navigate office politics 

• help create an honest, open and innovative workplace. 
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WHY THIS BOOK MATTERS
Scandals in the news – Volkswagen, Arcadia Group, 
Patisserie Valerie, Carillion have all been damaged as a 
result of scandals caused by people not speaking out!

#METOO – attitudes to speaking out are changing but 
a culture of silence still prevails

Based on new research that reveals the scale of the 
problem

1 in 4 junior employees think they would be   
punished if they spoke up about a problem at work

8% of employees are keeping quiet about 
something they know will harm the company

only half of those with an idea they think would 
benefit the business felt able to share it

Changes to the law - the government has announced 
plans to ban the use of non-disclosure agreements to 
prevent employees reporting abuse

Expert authors - Megan Reitz is Professor of 
Leadership at Ashridge Hult Business School. She is 
on the Thinkers50 radar of global business thinkers 
and is ranked in HR Magazine’s Most Influential Thinker 
listing. John Higgins is Research Director at The Right 
Conversation and has worked with Business Schools 
around the world.

EXCLUSIVE ARTICLES AND INTERVIEWS AVAILABLE:
Professor Megan Reitz and John Higgins are experts on leadership 
and organisational dynamics. They are available for expert 
comment, interview and to write by-lined articles on a range of 
topics, including:

Are you scary? Why your team 
may be too scared to tell you 
things

Listen up – how well do you 
know what’s happening inside 
your business?

Why it pays to encourage your 
team to complain

5 ways to improve transparency 
in your business

Why silence could be costing 
your business thousands 

Speak up with confidence

Are you sitting on a secret at 
work? How to speak up safely

Know when to speak up and 
when to stay silent

How to navigate the risks of 
speaking up

‘The how-to guide  
to navigating the 

power and politics  
of conversations  

at work’ 
Des Dearlove and  

Stuart Crainer, Thinkers50

Say what needs  
to be said and hear  
what needs to  
be heard

TEDx speaker  

Megan Reitz 
and John Higgins

Speak
Up

For further information, an interview, a guest article or a review copy of Speak Up: Say what 
needs to be said and hear what needs to be heard, please contact:

ELLA DAVIDSON  ella@thebookpublicist.co.uk 
TERESA RICHARDSON teresa.richardson@thebookpublicist.co.uk

Speak Up: Say what needs to be said and 
hear what needs to be heard is out 18 July 
2019, published by Pearson, priced £14.99.


