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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:

• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

TURNING A PASSION INTO A BUSINESS
HOW A 23 YEAR OLD BECAME ONE OF ITALY’S 
MOST SUCCESSFUL ENTREPRENEURS

At 23-years-old Riccardo Pozzoli was interning in a marketing office in 
Chicago. One evening, he brought the domain The Blonde Salad and his 
business partner published their first post. This was just the start of an 
incredible business journey, which has gone on to turnover millions of 
Euros, and just three years later, has now led to Riccardo lecturing about 
his business to students at Harvard University and Columbia Business 
School.

Create Uniqueness: How to turn a passion into a business, is a recounting 
of Riccardo Pozzoli’s inspiring entrepreneurial story, from ambitious intern 
to becoming one of Italy’s most admired entrepreneurs. It shares all the 
lessons he learned along the way, and provides an inspirational guide to 
help readers turn their own passions into a business.
This practical guide to starting a business in the modern age is perfect for 
first-time entrepreneurs. Riccardo shares practical advice on turning any 
passion into a profitable business, including everything from:

Using social media channels and influencers effectively to engage with 
audiences.

Learning the importance of positioning and telling your story.

Securing funding for your start up and the different ways of doing this.

Building long-term relationships and creating constructive 
partnerships.

Creating your own uniqueness and developing your individual 
commercial DNA.

The book contains insightful contributions from insiders at businesses 
who have found booming success in the modern time, from Depop to 
Deliveroo. At the heart of the book is one clear message – anyone who is 
willing to take a chance on themselves has the makings of a startupper – it 
is an eye-opening read which has already inspired the opening of many 
startups through its publication in Italy.
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For further information, an interview with Riccardo Pozzoli, an extract, article or a review 
copy of Create Uniqueness: How to turn a passion into a business please contact:

JESSIcA JONES   jessica.jones@thebookpublicist.co.uk  or
MATT DAvIDSON     matt@thebookpublicist.co.uk
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Create Uniqueness: How to turn a passion into a 
business by Riccardo Pozzoli is out 03 September, 

published by Kogan Page, priced £14.99. 
For more information go to www.koganpage.com.

Why ThIS BOOk MATTERS

Riccardo Pozzoli is one of Italy’s most admired 
entrepreneurs, a serial startupper, influencer and 
a revolutionary in the field of influence marketing. 
He began working in Chicago, where, at 23, he co-
founded The Blonde Salad (TBS), he has since gone 
onto found Foorban and the Chiara Ferragi Collection. 
Riccardo has lectured on influencer marketing at Harvard 
University and Columbia University. He is a partner and advisor at 
Depop, the B-Corporation Treedom, and WAMI. Riccardo is also an 
ambassador for luxury brands Acqua di Parma and Fratelli Rossetti, 
as well as being the Influencer and Creative Director for Conde Nast 
Italia’s social media. 

Kogan Page is the leading independent global publisher 
of business books and content with over 1000 titles in 
print. Founded in 1967, its award-winning work offers books and 
digital solutions for professional practice and academic achievement. 
Its expert authors come from the most prestigious academic 
institutions, international commercial organizations and professional 
associations, delivering high-level, accessible and professional 
content in key subject areas relating to business and management. 
Kogan Page has offices in London, New York and New Delhi.

The author, Riccardo Pozzoli, co-founded the fashion 
phenomenon The Blonde Salad at age 23. He is now 
regarded as one of Italy’s most admired entrepreneurs.

Essential advice for anyone looking to create their own 
start-up company for the modern market. The Italian 
edition has already inspired the launching of many new 
startups.

The book includes exclusive insights from insiders at 
Depop, Deliveroo, Conde Nast and Rolling Stone.

Written by a pioneer of influencer marketing who has 
lectured on the subject at Harvard University and 
Columbia University. 

Offers exclusive insights learnt from his entrepreneur 
success story in the modern age, from influencer 
marketing, thinking global, innovation, to the startup 
process.

ExclUSIvE ARTIclES AND INTERvIEWS AvAIlABlE:

Perseverance, Patience and 

Passion: The three ‘P’s of start-up 

success

4 Tops tips to secure start-up 

funding

How to decide whether to 

partner up for your startup 

adventure?

Framing your business message 

for a global culture

How to turn your passion into a 

business.

7 Traits that make a great 

startupper

The best approach to handling 

hate on social media

Want to grow your business? 

Learn to say ‘no’ 

ABOUT ThE AUThOR   

ABOUT kOGAN PAGE

Riccardo Pozzoli available to offer expert comment, articles and 
interviews on influencer marketing, start-ups, innovation and 
entrepreneurship, including:


