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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:
 
• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
 Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

REVEALS $12 TRILLION OPPORTUNITIES BY DOING 
“BUSINESS FOR GOOD”
50 exclusive case studies – from Unilever to Ikea – share inspirational 
strategies to deliver UN’s Sustainable Development Goals

MAKING THE TRILLION DOLLAR SHIFT 
New book The Trillion Dollar Shift sets out to inspire 
all businesses to venture beyond their comfort 
zone and explore new ways of creating profitable 
business, while positively impacting the planet and 
the people who call it home. 

The UN’s 17 development goals – from eradicating 
poverty to education for all, gender equality to 
decent economic growth, climate action to peace 
and wellbeing – identify what we should all be 
striving for. The book offers a fascinating insight 
into the progress made so far, the new meaning of 
growth and the shared value model – how “business 
for good” is good business.

Combining profound research with concrete case 
studies, the book demonstrates how sustainable 
companies can build stronger competitive market 
position, be more attractive to employees and 
customers, build better brands and have better 
commercial results.

The book challenges business leaders to be bold 
and lead by example – exploring how they can pave 
the way to shifting focus from within company walls 
to a whole world perspective. 

UNLOCKING NEW MARKETS WORTH TRILLIONS
Trillions of dollars in public and private funds are 
to be redirected towards the SDGs, creating huge 
opportunities for responsible companies to deliver 
solutions. 

The book explores the myriad opportunities that 
will emerge within each business sector and how 
unlocking them is a necessity – as well as how 
advanced tech will be the biggest accelerator of 
all time. 

FROM UNILEVER TO IKEA AND NIKE TO NESTLÉ 
– 50 EXCLUSIVE CASE STUDIES 
The book features 50 exclusive case studies of 
the world’s biggest brands. Each offers a unique 
insight – exploring the challenges they face, how 
they’re successfully working towards sustainable 
development goals and their strategies for the future. 

HOW EVERY SECTOR – FROM TECH TO 
AGRICULTURE  –  CAN LEAD TRANSFORMATIONAL 
CHANGE
The book reveals the game-changing ways new 
tech can propel us closer to reaching our SDGs. 
The book then provides in-depth analysis, sector 
by sector, of how each industry – from food and 
agriculture to education and learning, cities 
and transportation to health and wellbeing and 
energies and resources – can sustainably prosper. 
The book also explores how capital expenditure 
in one sector can enhance another – resulting in 
multi-sector benefits.

Beautifully laid-out and vibrantly 
presented, The Trillion Dollar Shift is the 
ultimate guide for business leaders who 
want to lead transformational change 
in their sector and foster a business 
that prospers by doing good. 
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WHY THIS BOOK MATTERS

Marga Hoek is an award-winning global 
thought-leader, CEO and author. She has 
made it her mission to show people that 
“business for good” is good business.

Marga Hoek has decades of experience as a 
CEO of multi-million-Euro businesses and is a 
non-executive director for global companies 
including Aon Insurance, as well as a board 
member and advisor to organisations such 
as Green IT, Earth Capital and the Bank of 
Montreal. 

She was CEO of The Sustainable Business Association, The 
Netherlands, Chairman of the Dutch Sustainable Science Collection 
and is currently a partner at Chairman Mentors International. 

Marga is on the prestigious Thinkers50 List 2019 and is a global 
voice for G20, G7 Climate Change and Cop23. She is a sought-after 
keynote speaker around the world.

Experts are concerned we’re not meeting 
UN’s Sustainable Development Goals for 2030

Governments need business’s help to change the 
world for good

SDGs will create new markets worth estimated US 
$12 trillion by 2030 and have the power to create 
380 million jobs 

Author Marga Hoek is leading the global mission to 
transform towards sustainable business and capital

The Trillion Dollar Shift is the first ever business 
book on the opportunities the Sustainable 
Development Goals unlock for business and capital 

PRAISE 
‘Inspiring’ Paul Polman, Unilever CEO 

‘Offers business leaders many insights, ideas and practical cases’ 
Feike Sijbesma, CEO-Chairman, DSM

‘A thorough yet inspirational book’ Gérard Mestrallet, Chairman, Engie

READY TO SPEAK TO THE MEDIA
Marga Hoek is a charismatic and engaging speaker and is available to provide 
expert comment, interviews, and by-lined articles on a number of topics, including:

Case Studies: From Unilever to 
Nike – how top brands are tackling 
climate change successfully

10 myths about sustainable business

How business can unlock $12 trillion 
new markets by doing “business for 
good”

10 practical ways businesses can 
help hit the UN’s Sustainable 
Development Goals by 2030

Opinion: It’s down to business not 
government to change the world 
for good – here’s why

10 sustainability lessons from the 
world’s most innovative businesses 
for good

How leaders can drive real change 
and put Sustainable Development 
Goals at the heart of business

01497 288018 

ABOUT THE AUTHOR

The Trillion Dollar Shift by Marga Hoek
 (published by Routledge) is out now, priced at 

£30.99 in hardback and free in e-book. 
For more information go to 

www.businessforgood.world

For further information, a review copy of The Trillion Dollar Shift, an extract or a guest article 
from or interview with Marga Hoek, please contact:

ELLA DAVIDSON ella@thebookpublicist.co.uk
EMMA HOLTZ emma.holtz@thebookpublicist.co.uk
JESSICA JONES Jessica.jones@thebookpublicist.co.uk 


