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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:
 
• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
 Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

FORMER RETAIL CEO REVEALS INSIDER SECRETS FOR 
SURVIVING RETAIL APOCALYPSE
Reinventing Retail explains ‘6 Rules’ to survive and thrive 
in changing retail landscape

The retail landscape has changed beyond 
recognition in the past 25 years. Negative online 
reviews can now make or break a business. 
Online competitors can now offer impossibly 
low prices, at cost-price or less. And an ever-
increasing number of high-street brands are 
being added to the ‘retail apocalypse’ graveyard 
– so how do traditional retailers stand a chance 
of surviving?

Ian Shepherd was CEO of Game during its final 
days as a high-street retailer. He knows first-
hand how brutal and tough retail can be when 
competing against online retailers. However, he 
believes that the high-street is far from dead – 
and brands such as Lush, Games Workshop, and 
Hotel Chocolat are proving how successful the 
physical shopping experience can be.

Six retail truths to accept in 2019

Ian has 25 years of experience working with UK 
high-street brands – including Vodafone, Sky 
TV, Odeon and Game. In Reinventing Retail he 
sets out the six truths retailers will have to get 
their head around and accept if they are going to 
stand a chance: 

1. Someone is going to sell your product at cost  
 or even less

2. Everyone knows everything – nothing is a   
 secret

3. Reputation matters and will make or break a   
 business

4. Location matters, but for different reasons   
 than it used to

5 Knowing your customer is key – flying blind   
 won’t end well

6 If a product or process can be simplified, it   
 will be.

In Reinventing Retail Ian starts out with these 
six basic truths, then reframes traditional retail 
ideas and points out where other businesses 
have slipped up along the way. He helps readers 
work out what they need to do to reinvent 
their business from the ground up - including 
becoming ‘digitally literate’, getting to know their 
customers, and keeping things simple. Using 
exercises and examples, he helps readers work 
out whether they have what it takes to survive.
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WHY THIS BOOK MATTERS

Over the last 25 years, Ian Shepherd has 
served as Chief Operating Officer of Odeon 
(Europe’s largest cinema business), CEO 
of Game Group (a pan-European retailer 
with over 1300 stores) and has held senior 
commercial and retail leadership roles for 
world-leading brands including Vodafone 
and Sky TV. 

Over that period, he has seen the seismic shift from ‘analogue to 
digital’ in multiple industries along with the changes in consumer 
behaviour that followed. He has seen businesses grow and 
succeed, but also seen businesses challenged and ultimately 
defeated by changing consumer needs.

Ever curious about the changing business landscape, Ian has 
also worked with start-ups, entrepreneurs and innovators and 
has hands-on experience with the emerging disciplines of data 
science, customer analytics and with the technologies that power 
digital retailing.

Written by CEO of Game and COO of Odeon with 
25 years’ experience – Ian Shepherd was CEO of 
Game during its final days and knows first-hand the 
pressures faced by high-street retailers.

The high-street ISN’T dead – physical stores such 
as Lush, Timpson, Games Workshop, and Hotel 
Chocolat create unique shopping experiences 
which keep their brand alive.

Six retail realities to accept – Based on six key 
principles from 25 years in retail (people will sell 
your product for less, everyone knows everything, 
and your customers are key)

Reputation is everything – almost all retailers are 
now completely dependent on online reviews. 
Successful businesses will have the ability to take 
risks, be authentic, and apologise quickly when 
things go wrong.

Retail lessons from the businesses that didn’t 
make it – Blockbuster and Toys R Us were once 
retail giants. What went wrong and how did 
they become more names added to the ‘retail 
apocalypse’?

EXCLUSIVE ARTICLES AND INTERVIEWS AVAILABLE:
Ian Shepherd is a retail expert available for expert comment, 

interview and to write by-lined articles on a range of topics, including:

Retail lessons from thriving physical 
stores – Games Workshop, Lush, 
Timpson, Hotel Chocolat 

6 reasons to have a physical store in 
a multi-channel world

Big businesses with bad memories 
– remembering your customers as 
you grow

Price comparison culture – how 
to stand out against low-cost 
competitors 

Toys R Us – lessons to take away 
from the failure of the world’s 
biggest toy store 

Why all retailers need to become 
‘digitally literate’ to stay ahead

Reputation will make or break a 
business – how to cope with online 
reviews

6 truths to accept about retail in 
2019

ABOUT THE AUTHOR

For further information, an interview with Ian Shepherd, a guest article or a review copy of 
Reinventing Retail: The New Rules That Drive Sales and Grow Profits, please contact:

NATALIE CONNORS  natalie.connors@thebookpublicist.co.uk
MATT DAVIDSON matt@thebookpublicist.co.uk

Reinventing Retail: The New Rules That 
Drive Sales and Grow Profits by Ian 

Shepherd is out now 2019, published by 
Pearson, priced £16.99.


