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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:

• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

The Agency - Build, grow, repeAT: how To Build A remArkABle 
Agency Business ThAT wins And keeps clienTs
An invaluable manual for anyone who wants to launch or transform their 
agency, written by one of the sector’s most successful leaders.

In The Agency - Build, Grow, Repeat, Luca Senatore shares the why and how behind launching and developing a successful agency. Using methodologies 
and theories that are underpinned with practical case studies, techniques and real-life examples from his own experience as Director of a leading digital 
marketing agency, Luca outlines what makes an agency a good agency - and how it can be even better.

Relevant to all types of agencies from design, SEO and marketing to branding, PR, recruitment and more, the book outlines the fundamentals of building and 
growing an agency which is remarkable. It guides the reader along the path from initial idea and mission statement to successful execution, looking at crucial 
elements including:
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why This Book mATTers

     The future is bright for agencies. Despite economic 
uncertainty due to Brexit, The Drum reported that 75% 
of UK agency owners are confident that they will grow a 
minimum of 11% in the next 12 months. ● 

 Both new and established agencies still face core 
challenges, such as recruitment, onboarding and staff 
retention, as highlighted by the 2018 HubSpot Agency 
Growth report. This book uses real-life examples to show 
to tackle these challenges. ● 

 
 Reputation matters- when it comes to retaining clients, 

attracting talent and making your agency thrive. This 
book shows how transparency, honesty and quality work 
are the keys to sustainable success. ● 

 Luca Senatore is a world leading expert. His agency 
Genie Goals is citied by Google as one of the top 3% of 
agencies in Europe, Middle East and Africa, as well as 
being named as the most innovative. The agency boasts 
clients such as The Conran Shop, Mamas & Papas, 
Bravissimo, karl Lagerfeld, and Hackett London. 

● Includes lessons in resilience and overcoming adversity, 
following the author’s inspirational story, from arriving 
in UK speaking no English and being fired as a kitchen 
porter, to leading one of Europe’s most successful 
marketing agencies in just 15 years.

The Agency - Build, grow, repeat by luca senatore is due 
to be published on 24th January, priced £12.99 (kindle 
version out now, priced £8.99). For more information go 
to: lucasenatore.co.uk

For further information, an interview with Luca Senatore, a guest article or a review copy 
of The Agency - Build, Grow, Repeat, please contact:

ella davidson:        ella@thebookpublicist.co.uk
Jessica Jones:        jessica.jones@thebookpublicist.co.uk
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exclusive ArTicles And inTerviews AvAilABle
Luca Senatore is available for expert comment, interview and by-lined 
articles around a wide range of business, marketing and leadership 
topics, including:

Find your “remarkable” – How to really stand out from the crowd

How to develop a ‘Better’ mindset: why self-improvement is the key to 

short term motivation, and long-term success

The myths of Mad Men – what really goes on behind the scenes of a 

successful agency

The smart guide to hiring smarter people

Cheers to recruitment! why holding job interviews at a pub could 

increase your success

OkRs: How to implement the goal setting tool used by Google, LinkedIn 

and Twitter.

The Agency Reputation Crisis: How did we get here, and how can we get out?

why employee diversity is key to a successful agency

Blackbelt in the Boardroom: what Mixed Martial Arts can teach you about 

leadership

what competing in high level mixed martial arts taught me about business

ABouT The AuThor 
Luca Senatore is a Director at multi-award-
winning digital agency Genie Goals, and former 
Brazilian Ju-Jitsu and Mixed Martial Arts athlete. 
He went from speaking no English and being 
fired from a kitchen porter role to building and 
growing seven successful businesses and 
positively impacting thousands of people in 
the process. He’s a regularly-invited speaker 
at Google, a top-five-ranked international 
marketing expert and a straight talker – in this 
book he leaves no secret unshared.

• Finding and recruiting amazing talent who ‘aren’t assholes’.
• Implementing the goal setting framework used by Google, Twitter and  
 LinkedIn.
• Using key tools such as social media, networking and exhibitions to 
 market your business effectively.
• Effectively selling your product through managing numbers and getting 
 the right mindset.
• Growing your business, from developing key relationships to creating a 
 pricing strategy.

The Agency shares eye-opening interviews with real businesses to reveal 
what they real think about working with agencies including what gives a good
impression and what they dislike.

Luca says: “Many advertisers still don’t trust agencies – I want to change that. 
As well as providing a manual to grow, sell and run a successful business, 
this book aims to positively impact the industry by showing that transparency, 
work quality and investing in staff, pays off – for everyone.” 

with a no-nonsense, honest approach, this book gives the reader everything 
they need to know about launching a new agency or taking an existing one 
to the next level of growth and development, creating a solid business that 
delivers quality work to be proud of.


