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and theories that are underpinned with practical case studies, techniques and real-life examples from his own experience as Director of a leading digital
marketing agency, Luca outlines what makes an agency a good agency - and how it can be even better.

Relevant to all types of agencies from design, SEO and marketing to branding, PR, recruitment and more, the book outlines the fundamentals of building and
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With a no-nonsense, honest approach, this book gives the reader everything
they need to know about launching a new agency or taking an existing one
to the next level of growth and development, creating a solid business that
delivers quality work to be proud of.
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